who_uses

From Planning to Promotions,
Marketing to Merchandising and
Sales, IFRView is used by
multinational companies to
gauge causal perfornance on
retail shelves, print advertising

or on the web.

IFRView has been developed
from the ground up. Every facet
of this unique interface is
packaged with features

you'll use every day.

Take a test-drive NOW.

IFRView@ifrmonitoring.com
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BUILT-IN SOLUTIONS

Built for business.

Designed for business.

IFRView has a comprehensive gallery
of preloaded reports and views in a
ready-to-use format.

LG (7.56%)

Need to benchmark your brand performance at a country level?

Region? Or down to a specific store? IFRView’s intuitive click-through
interface allows you to discover results fast, and to share them with

CUSTOM SOLUTIONS
Create flexible customized reporting
and dashboards on the fly with ease,
and share with colleagues across the
organization with a single click.
IFRView also allows for integration of
company-specific data for exclusive
and internal sharing.

your colleagues in real-time. All charts and tables are exportable into

spreadsheets or presentations.

DYNAMIC, INTUITIVE CLICK-THROUGH CHARTING
IFRView’s charting comes alive as you click. Drill-down into any chart
by dragging a selection with your mouse. Instantly the chart adapts to
the new filter.

PORTABLE SOLUTIONS

[
flexible. adaptable ,
, It portable and works on Android,
iPhone, iPad, and most
browser-based notebooks or tablets.
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